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Innovating against 4 strategic
themes in '24

Bring 'science’
to marketing
GEE—

Unify 'creation' and
'testing' to enable better,
more personalized
experiences

Double down on
Al & analytics

Embed intelligence to
work faster, and
leverage data to

work smarter

Composability
across the suite
Gl

Provide organizations
the flexibility and choice
to build their stack,
their way

Go deep in
best-of-breed

Push the boundaries
of innovation within
each of the Optimizely
products



e Customer Summary
Generator * Opal Chat
* Campaign Kits

Data
Platform

Content
* Stats Accelerator Marketing

® Multi-Armed Bandits —— Platform

Experiment :

Feature . 4 Collaboration
Experimentation v L -

Web

% Experimentation
* Image Generator

* Content Generator

e Copy Generator
* Variation Generator

* Variable Generator

Digital Asset
Management

NEW

Personalization

Product 3
@ Information 1
Management ¢

: * Product 4
Recommendations ,

* Image Tagging

I
il *l Content * Smart Focal Point

v\ —™* Recommendations

!

! @ Graph (¥, Confi d
gure

\ 2 9 Commerce

1 Commerce
k. m Connect ) Coniars ¢ Al-enhanced Search

Management e AI-generated Lists

System



Single Sign-On, Admin Center, New Navigation

Consolidated authentication process, cross-product authorization and
navigation, and centralized administration of user, roles, and permissions.

: Available now for ODP, CMP, | e i
I(D:orglngt ;oon to CMS, Experimentation, Experim
roduct necs nt Collaboration

—) Authentication
Login once and access all your Optimizely
apps without re-authentication

) Authorization
Seamless navigation across Optimizely apps
from the global bar

) Administration
Centralized user management with roles
and permissions across Optimizely apps

Rolling out over 2024. Reach out to your Customer Success Manager to learn more.



Test and target with
extreme precision,
and delight every one
of your customers

% Optimizely One
Optimize

everything with
testing and targeting

SOLUTION

Digital
optimization & y




Real-Time Segments (in wx & FX)

Now available

Reach the right people at the right time .
with relevant experiences that resonate
with their unique interests and activities.

Contentful

Experiment Collaboration

Build custom audiences based on real-
time preferences and behaviors (with minimal
development work).

Experiment and personalize to those audiences
in real-time (in 90 seconds or less!).

ime Segments

Target features of your website or app to specific
segments and target rollouts according to your
software delivery strategy.

Available with Optimizely Data Platform or CDP Audience Sync. Reach out to your Customer Success manager to learn more.

Data Platform

Feature
Experimentation

Web
o X Experimentation

150 (&) (x

INTEGRATION DETAILS
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c Real-Time Segments



Relative Dates for Real-Time Segments

Now available

Target customers based on time
elapsed since particular events.

Upcoming Concert

Create segments for customers
based on a timeframe since a particular
event within the last 30 days.

For example: Run a campaign towards
customers who have expressed interest
in certain artist who has an upcoming
concert that is 7 days away, which can
increase ticket sales.

Available with Optimizely Data Platform or CDP Audience Sync. Reach out to your Customer Success manager to learn more.



App Directory Integrations

Now available

App Directory

Power your experimentation efforts with ~
one-click integrations from the App Directory.

- Enrich customer data to gain a comprehensive view
of your customer.

- Automate workflows and streamline marketing
operations with apps. S b

Exciting connectors: Marketo, Salesforce, CRM

# Digioh < poplar

& Marketing Cloud, Shopify, Amplitude, Tealium, Mixpanel

Connectors coming soon: Demandbase, Adobe Ads
Audience Sync, Salesforce Data Cloud 0 Ao
CDP Audience Sync : | I e || e

Available with Optimizely Data Platform. Reach out to your Customer Success manager to learn more.



CDP Audience Sync

Now available )

Connect a 3 party CDP for enhanced
experiment and release targeting.

- Leverage existing segments in your 3
party CDP for experimentation and releases.

-y Bring Optimizely’s Real-time Segment
capabilities to your existing CDP.

- Single source of truth for audiences across
your stack.

mixpanel
@ o -

ZEOTAP

= segment

% mparticle

Feature
Experimentation

Web
Experimentation



Contentful integration

Now available

Contentful and Optimizely work
together to facilitate experimentation
without developer dependency

—» Fast, simple integration with a customer-
favorite content tool. '

—> Users can run experiments on content
using the Contentful web app and do not
need to ask for code changes.

— Find on Contentful
marketplace, Contentful app and Opti in-
app integrations.

Feature
Experimentation




BigQuery Direct Share 1 i [IEB) S5t

Now available >

Simplifying data analysis for BigQuery
users

- Real-time data available in your BigQuery.

— Ability to combine datasets.

- Query experimentation data however you like.




Re pOI'tI NQJ (for Experimentation)

Beta (Web) )

Share the right insights with the right
people

- Quantify experimentation program
performance using KPIs like velocity and
conclusive rate across your
experimentation projects.

= Drill down into the charts and figures to
see an aggregate list of experiments;
export into a CSV or Excel file.

- Segment these KPIs using project filters,
experiment type filters, and date ranges.

g »aﬂu.~|»h.*f-*\u',;~k'.*'W_

Web
Experimentation

Feature
Experimentation



Feature
Experimentation

Flag & Environment Permissions

O X Experimentation

Beta

#1 Most requested feature in 2023! Manage Permissions

You can add or remove users to manage who can access this item.

Granular permissions furthering

privacy, safety and quality in flags and
experiments

- Control who can release to production
vs. Test in non-production environments.

- Control access to experiments and flags
within a project.

- Assign owners to experiments and flags.




Web Feature
O X Experimentation Experimentation

Opal Chat

Beta ¥ Hello! I'm Opal, Optimi assistant. What can | help you with tod

When should | use §

W Stats Accelerator helps you get to statistical significance faster. Use Stats

Ac or if:

Unleash your experimentation potential with Opal | e o exptimanstion

ically signi

unning a multivariate experiment in partial factorial mode

—> 24/7 Al-chat trained on experimentation & Optimizely. owever,he rs som cases hre Stats Acelerao i ot recommendet

unning a multivariate test in full factorial mode. You can onl

- Answer how-to’s, learn best practices, and more! celeratorinpartial factoral mode.

You are running an > you need to frequently modify the
periment after it e . Yo me chang ) 2 s while
£ ( ay y data.
—» ldeate with Opal on what to test and how to do it.

after the e n. Stats Accelerator will react to the p y metric

so changing th
You should also

+ Stats Accelerato

+ You should imple

Let me kn




GA4 Audience Targeting

Beta

Create New Audience

Name *

GA4d Audience

Connect with the biggest name in analytics
and never re-build your audiences again.

Audience Conditions * Code Mode [_| (B

Google Analytics 4
—> Import GA4 audiences into Web's audience builder

Audiences

—» Target already established and more refined user E—

segments in experiments ]

= Enable customers to instantly act on data collected and ovest version-Variation #1
in GA4

sonhalize-Everyone-Variation #1




Edge Delivery

Beta )

The fastest way to deliver Web
experiments to users

Assign users to experiments and apply
changes at the edge before your web
page even reaches your visitors.

Higher website performance with less
JavaScript delivered to the user.

Implementation without having to rebuild
your existing Web projects.

%
%

)

%
e

D

Web
Experimentation

|
.@_ A new application of
Nt/ CDN edge workers

\

Changes are

<. . .> applied at the edge,
rather than on the
browser

/

( / No tradeoff for
\ performance — all Web
features still included

4




Experiment Collaboration (in Fx) B) st

Beta

Collaborate and manage your
experiment lifecycle in one place

$  Refer. %

CPN-41

—» Track tasks in the design, build, and launch
of an experiment to ensure experiments are
launched on time.

— Orchestrate the program easily using the
calendar, timeline, and board views.

—+ Customize and save these views to share
with other stakeholders.




Activity Notifications

Beta

Stay Informed of Changes Made in FX

—> Create integrations with countless external systems
to dispatch notifications about user activity.

—> Automatically keep stakeholders up-to-date on
critical changes such as shipping features to
Production.

—> Filter notifications by entity and change type to
reduce noise.

ate New Webhook

Feature
Experimentation

a POST request to the provided URLs when your selected events occur. Learn more

Description

Events

Send webhook when the following events occur:

Datafile

IR BN < BN BN < BB <]

L t

[<BE<BN<HN< <]

(I < I <]

<]



Event Properties

Closed BETA

Go deeper with dynamic event properties
to filter through your events

—» Capability to filter down events when creating
metric based on event properties

- Enhances the dynamic nature of events and
provides for easier setup and more advanced
reporting

Web Feature
O X Experimentation Experimentation

Event Properties

Select additional properties to send with this event. These will not be editable after the event is

Default Properties
Select the built-in pr-:n;:verties to send with this event

Custom Properties
Create your own properties to send with this event. Learn more

Price Number

Sale item Boolean

» APl tracking code

used in an experiment

Cancel Create Event




New Statuses

Beta

Conclude experiments documenting end
outcome and learnings for reporting.

The below statuses will be added to each
product for easy reporting:

Web Experimentation:
—+ Concluded

Feature Experimentation:
— Ready to Run - flag off, but rule enabled
— Concluded

Conclude Experiment

Conclude and deploy

After concluding, immediately choose a winnini

Web
Experimentation

Feature
Experimentation



Winner Rollouts

What’s next

Button color test

Roll out a winning variation with ease

- ldentify concluded experiments with a new
"concluded" status and record your results
(i.e. positive, negative, inconclusive).

— Easily roll out winning variations to all users
at the push of a button.

- Reduce the need for additional development
resources.

Web
Experimentation

Feature
Experimentation




Contextual Bandits

What’s next

Unlock true Al-powered 1:1 personalization

Reduce guesswork and drive conversions
—> by serving your visitors the most optimal
and effective experience for them.

Customize bandit algorithms to
—» automatically personalize user
experiences.

Experience Name

¢, you may choose a name for this experience. If no name is provided, the audience name(s) will be

S S account promotions

Variations

Manual

Manual

tage of visitors who see any given variation.

ns. M

to find new opr
ns. Le

o

Web
O X Experimentation



Al Variation Summary . i a—

Wh at,s next Project name [l View Results

& Variations

Attic & Button Variations ]
Homepage Experiment

A/B Test « Running

Variation Name &

A Original
Pub! erimen No change

Quickly understand your
variations

ast publis ), 2022 9:34 AV B Header Change - Modern

| I , Th main header changed to “Modern twists” and call-to-

Variations C Header Change

. Th
Targeting to-

—> Each variation's changes will be
summarized into natural language for tegratons
easy readability and better Vetrcs
understanding of a test, without the shared Code
manual work of clicking into each et ocaten
variation individually.

Audiences

Schedule
APl Names
History
Notifications

Settings




Overview Page

What’s next

Use the Overview page as the single source of
truth for your experiment

— All experiment's components will be surfaced on this
page to better understand the context of a test and for
an easier QA process.




Flags Dashboard

What’s next

Focus on the experiments and flags that
matter most

—> Drill down into flags to view environment and rule
level details

- New fields to help determine what objects require
your attention such as Status

— New filters to help you narrow your focus

éJ FEATURE EXPERIMENTATION

Project Name

FEATURE EXPERIMENTATION

"1 Fiags

5 Optimizations

Settings

y Tutorial

Flags

Flags

Exclusion Groups

., UlIEnhancements

~ Production Environment

livery Name

t Envirenment

ui_enhancements

ab_rule

mab_rule

targeted_delivery

dark_mode

beta_access

payment_gateaway

advanced_search

Feature
Experimentation

Create Flag...

AB Test

orun  Multi-Armed Bandit

Targeted Delivery



Hybrid Serverless Agent Bt

What’s next

Ultra-fast, ultra-scalable experiments

—> Advanced version of Optimizely Agent.

- Run experiments at the edge with minimal © Regional Server

setup and more flexibility. (’) ::"”::'
ge Server

- Reduce maintenance overhead with
serverless auto-scaling.

GJOptimizer éﬂ

CLOUDFLARE



REST API Developer Experience B s

What’s next

Create a feature flag
and flag variables.

Create a feature flag and flag variables.

curl request POST \

er".r_lpujint to url https://api.optimizely.com/flags/vl/projects/{{projectId}}/flags \
header ‘accept: application/json' \

Enabling EaSier FX Integrations Cﬂ: = s header ‘authorization: Bearer {{token}}' \

header ‘content-type: application/json'

"key": "“inventary_on_pdp",

+ AuQmenting Va rious API reSponseS to reduce need for _. - o ::zzzi::ip;ig:frjtﬁ;{a;ntzt‘z;her show or hide inventory on the product detail page."
requests across multiple endpoints.

"variable_definitions"

—+ Reducing latency for critical endpoints by ~50-85%! - 8] m]

Create events

-+ Correcting and enhancing AP| Reference for more

interactivity and delight. _ ; .




Compound metrics 22 e [ SRt

What’s next

Select a type of metric and add details.
Metric Type

Compound Metric

Name

Allowing for a ratio metric possibilities

Completed purchase ratio

- Customers can use 2 events to create a metric

in ratio
-+ Highly requested feature Numerator Event
visitor-ce plel.e-:i—pur-:hase R l_JniquE conversion ~
— Allowing for more flexibility and reporting possibilities Denominator Event

visitor-landed-checkout Total conversion
Summary

Unique conversion of visitor-completed-purchase
Completed purchase ratio = Increasein —M8M8MMMMM™
Total conversion of visitor-landed-checkout

Cancel Save to Experiment




1 O X Web Feature
e rl cs u ~ 7~ | Experimentation Experimentation

What’s next & wes askopal (7

Landing pages .
Metrics

Metrics Events

Create New Metric ...

%, Audiences

Improving metrics management

Implementations

All Projects Jun 24, 2024

- Customers can create a metric once and re-use it in
different experiments

Landing pages Jun 19, 2024

—* Metrics management based on user roles and
permissions




Event Properties V2

What’s next

Even more insights with dynamic event
properties to show a breakdown of top |
properties

improved gallery

Summary

— Dynamic events provide better insights for
experimenters.

Primary Metric

— Explore your metrics in depth for more
impactful decisions.

Feature
Experimentation




Change Approvals

What’s next - Q4

Ensure quality and safety in the release
flag and experiment changes.

—» Ability to set up individual flags and granular
actions that require approvals before changes are
released

—+ Accept/reject proposed changes with appropriate
rationale

—* Email notifications to keep requesters, approvers
and "watchers" in the loop

p Approvals

Yo configure whether this environm:

Flags

ent requires approvals for changes.

Add the flags you need or want approval for. Including them on

[< IR < I < N < I

[< I <]

a Qg

<IN <]

ification emails regarding changes, approvals, and

Appr

Ahmad Ekstrom Bothman

Additional Notifications

ns exclusively to the emai

development.pipeline@optimizely.com

Feature
Experimentation



Team Permission Management

Edit Team

What’s next

Organize users into Teams for simplified
Flag & Environment permission
management

—* Create Teams of users who collaborate within e
.. Manage Permissions
Optl m IZely You can add or remove users to manage who can access this item.

Users Teams

—» Assign Flag and Environment permissions to
Teams instead of individuals

Team

—> Automate Teams management with our REST API

Marketing Viewer

Designers Viewer
US Region Editor
ELT Viewer

EUR Region Viewer




Experimentation Management



Link Hypothesis to FX Rules £ Coraborsion
Now Available

Collaborate and manage your
experiment lifecycle in one place.

5 Refer... %
CPN-41

CPN-42

« Track tasks in the design, build, and launch of
an experiment to ensure experiments are
launched on time

it Legend

« Orchestrate the program easily using the
calendar, timeline, and board views

« (Customize and save these views to share with
other stakeholders




Experiment Launch Timelines & Goraboration

Dlscovery @) experiment Launches

List Calendar Timeline Board

Coordinate experiment launches using a
Visual calendar / Fiters Q Today ~ ¢ (& Saved View

[J show hierarchy Color by Hypotheses v sk )0 ‘) Experiment Launches Zoom Month v & Display

» Visualize experiments both past, present, and those + o o
being planned and without having to manually link
them to a hypothesis

Product Recomendations Experiment
Product Recomendations Experiment

Product Recomendations Experiment

» |dentify experiment collisions ahead of time to

Multi Arm Bandit Experiment

m i n i m ize i nte raction eﬁects Global Nav CTA Experiment

Global Nav CTA Experiment

> Share experiment |aunCheS more Widely With the New vs Return Visitors
reSt Of your StakehOIderS Campaign in Running Status .

Multivariate Test May 2024
\ 1

« Choose to use the Hypothesis object for more Srad/Make Ay Prsoalztn

rigorous documentation and workflow planning




Web Feature )
U 1 ifi E :I SI E I ﬁ Experimentation Experimentation

ee0o Q_ Search ACME Group

Available in Q3

o5

@ Threads

& All DMs

© Drafts

@ Mnetions & reactions
0 saved items

i More

4

* Starred

# design-team

Receive real-time notifications via a

# team-finance

m gem ] n [# Elena Nowak ~ /disconnect
relaunched & unified Optimizely Slack app |
Subscribe channels to receive statistical A

€% Bea Rosen, Carter Poplin 4 IshowSubscribedProjects

significance alerts and in the future other mmemmmm——

v Apps # /unsubscribe
B Google Calendar Z Optimizely - Unsubscribe from an experimentation project in the current channel

types of notifications (experiment launches, e I
SRM, etc).

Promotes a social element to increase
awareness/interest of experiments within
an organization (e.g. check out these
surprising experiment results!)

f Optimizely B 10 A

Visitors: 8862 Days running: 2 Type: A/B  Status: Running Metrics: Visit Page: URL Targeting for A/B Test - 3.14

Variations Conv. Rate Improvements

Reduces the governance burden of orenel oo
managing a high-velocity program.

View Result




Reporting for Experimentation

Invite-Only Beta (Web)

Share the right insights with the right
people.

Quantify experimentation program
performance using KPIs like velocity and
conclusive rate across your
experimentation projects

Drill down into the charts and figures to see
an aggregate list of experiments; export
into a CSV or Excel file

Segment these KPls using project filters,
experiment type filters, and date ranges

Feature
Experimentation

Web
Experimentation



Reporting Milestone 2 — Impact and Results

Coming up in Q4

Help teams quantify the impact of
experimentation

» Show the cumulative impact (lift or
conversions) for a given metric using the
results of concluded experiments

* Reports can be used to estimate the
impact of experiments by projecting the
increase in revenue (positive
experiments) or loss avoidance (negative
experiments)

Feature
Experimentation

O X Experimentation

Metric Impact Report

Metric Started on Show results as Statistical Significance

Purchase Conversion Rate v Jan 2023 - Dec 2023 v Improvement Percentage v Statistical Significant Results Only v

Concluded Experiments with Positive Impact Concluded Experiments with Negative Impact

Gains i DN or revenue Ls d in con enue

Name Visitors Percentage Name

Symmetric Messaging Experiment Symmetric Messaging Exper...
Opti ID Login Promo - Top Lorem ipsum dolor
Homepage by industry % Homepage by industry
Opticon Main Page Location Targeting % Opticon Main Page Location...
Glossary promo: content management % Glossary promo: content ma...
Solution Partner with CTA % Solution Partner with CTA
Get-started headline % Get-started headline

Total Total

Impact Leaderboard

Total revenue lift

Group by

Project

Project

EU Marketing Site
UK Marketing Site
USA Marketing Site
Product site

Lorem ipsum




(,/ Optimizely One

Thank you!

Learn more at optimizely.com/product-updates
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